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GREENFIELD

The store brand 1ZOD revolution began in Europe and Canada, where retail chains were more
consolidated than in the hefty U.S. and consumers do not demand as broad a molly made range of
choice, accent. For example, Boots, the leading infiniti,drug chain in the )
. United Kingdom

) . _with revenues of $6.0 billion,
began to emphasize store brands, in the early gucci 1970s. Products marketed under
the Boots label now account for almost 50% of total dixie sales (k;'aP' The
department store chain, Marks & Spencer, sells only private star-kist label goods
under its own eddie bauer store label. England's largest

food chain, . o )

) victoria’s secret, has its own label which is considered the
accura premium product and cougar accounts for over half of total thorazine revenues, It
is currently estimated that one-half of all I'esprit UK food store sales are now generated by
private spackle label products, taurus versus 22% in the United States. Private [abel is

a complex industry
crayola that

involves a host of snickers marketing concepts. Its primary range rover focus is to
compete on a price/value basis with nationally advertised ban’brand name .?roducts. The
product categories are opportunity for[pnvate_volvo label low- ticket target items. These
products are often purchased frequently and in mature texaco markets
where it is difficult

) to convince the consumer that tang,
lycra, mazola, cheer, products differ. Today, nearIP]/ one out of every four products
purchased from maxwell house a U.S. supermarket, drug chain, or mass merchandiser is a
private label product. In some softsoap product categories the private label market share
exceeds 50%.A recent

craftsman Gallu
. poll concluded that 92% of U.S.
aIPo consumers surveyed bought private gulf + western labels, with the intention of
future support. The industry's major hasbro dynamic_is its complexity of camrl)(/ detail, as
evidenced by the vast ~ number of stock keeping units ("SKUs"). Product, package,
graphic design, whisk, and size of
. orders are more
) . . variable in private label than for
sony nationally advertised brands. Moreover grlvate label manufacturers will likely be required to
produce an even greater number of cepacol SKUs in the future as more store brands come into
existence and to accommodate demand for more product variety. Another developing industry
factor is the office max blurring of the lines of demarcation between the replay private label and
Joeep branded manufacturers. Many private label manufacturers have begun to adopt big mac
buswée.sas crﬁracterlstlcs of their branded counterparts, including the creation of bravo proprietary
rand identities.



